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and Indra Kapoora
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ABSTRACT
The COVID-19 pandemic drastically increased the demand for 
food pantries. Using data from an online survey in early spring 
2021, we explored interest in mobile food pantries among US 
mothers who received food from a food pantry before or during 
the COVID-19 pandemic (n = 53). Sixty percent were very inter-
ested in getting food from a mobile food pantry, 19% were quite 
a bit interested, and 21% were somewhat interested. Participants 
liked the convenience and reduced risk of COVID-19 infection but 
had cleanliness and accessibility concerns. Mobile food pantries 
may be one approach to address food access among households 
with children.

KEYWORDS 
Mobile food pantries; food 
insecurity; mothers; COVID- 
19 pandemic

Introduction

The prevalence of food insecurity rose among US households with children 
during the COVID-19 pandemic, from 13.6% in 2019 to 14.8% 2020.1 Families 
experiencing loss or reduction of employment were especially likely to experi-
ence new food insecurity.1 Food pantries distribute food to households with 
both acute and persistent food needs, including those with acute financial 
hardships and income that varies month to month.2 As a result, food pantries 
experienced a dramatic rise in demand during the beginning of the COVID-19 
pandemic.3,4 Greater demand combined with the need for social distancing, 
other measures to prevent COVID-19 spread, and disruptions to supply chains 
required pantries to adapt their procedures to manage long lines, understaff-
ing, and food shortages.5–7 The response to the COVID-19 pandemic varied 
across the charitable food system and included the deployment of new food 
distribution sites, processes for distributing the increase in USDA commodity 
foods, and drive-through and delivery options.7,8

Increasing the availability of mobile food pantries may be one approach to 
address challenges faced by food pantries and pantry clients during the 

CONTACT Molly E. Waring molly.waring@uconn.edu Department of Allied Health Sciences, University of 
Connecticut 358 Mansfield Road, Unit 1101 Storrs, Storrs, CT 06269-1101, USA

JOURNAL OF HUNGER & ENVIRONMENTAL NUTRITION 
https://doi.org/10.1080/19320248.2022.2117005

© 2022 Taylor & Francis Group, LLC 

http://orcid.org/0000-0002-9884-9824
http://orcid.org/0000-0001-6848-7909
http://www.tandfonline.com
https://crossmark.crossref.org/dialog/?doi=10.1080/19320248.2022.2117005&domain=pdf&date_stamp=2022-09-05


COVID-19 pandemic while also filling regional gaps in the distribution of 
charitable foods.9 A mobile food pantry is a vehicle that delivers foods to 
clients’ houses or to a neighborhood distribution site. Like mobile markets that 
offer food for purchase,10 mobile food pantries can bring food to areas where 
residents may face transportation and other barriers to accessing fresh and 
staple foods.11 Mobile food pantries may be particularly appealing for families 
with young children, as this approach to food distribution reduces need for 
childcare or traveling to a food pantry with children in tow. While research is 
emerging on characteristics of mobile food pantry clients,12–14 studies have not 
focused on families with children.

Among US families with children, single-parent households headed by 
women are substantially more likely to be food insecure than married- 
couple households (27.7% vs 9.5%).1 Women are more likely than men to 
report being the one to usually do the grocery shopping for two-parent 
families,15 and food pantry clients are more likely to be women than men.2 

A study of pantry clients from Arizona found that women were more likely 
than men to utilize mobile food pantries compared to brick-and-mortar 
pantries.12 Understanding mothers’ experiences with food pantries during 
the COVID-19 pandemic and thoughts about mobile food pantries can inform 
approaches to increase food access and food security among families with 
children. This study consists of three aims. First, we examined mothers’ 
experiences getting food at food pantries or food banks during the COVID- 
19 pandemic. Second, we examined mothers’ interest in a mobile food pantry. 
Third, we explored mothers’ thoughts about getting food from a mobile food 
pantry, specifically what they liked best and any concerns.

Materials and Methods

This study is a secondary analysis of data from an online survey of mothers 
conducted in February and March 2021. The primary aim of the parent study 
was to examine how mothers respond to misleading information about child 
nutrition they encounter on social media. Eligible participants were 18 years or 
older, reported being a mother of at least one child 0–12 years old, active social 
media user (i.e., posted or replied on Facebook, Instagram, and/or Twitter in 
the last 7 days), residing in the US, able to complete the survey in English or 
Spanish, and willing to provide informed consent. We recruited participants 
on ResearchMatch.16 We searched for potential participants stratified by race/ 
ethnicity to increase the diversity of our sample. Participants were sent 
a reminder to complete the survey one day after the initial survey invitation. 
The survey was administered through Qualtrics (Qualtrics LLC, Provo, UT). 
After reading an information sheet describing the study, participants electro-
nically provided informed consent. The survey was designed to take 15–30  
minutes to complete; participants completed it in a median of 17 minutes 
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(IQR: 12–24 minutes). Mothers who completed the survey were emailed a $20 
gift card. The University of Connecticut’s Institutional Review Board 
approved this study (# L19–032). Data that support the findings of this study 
are available from the corresponding author upon reasonable request.

Participants were provided a list of 17 food sources and asked to select from 
which sources their family got food, in the year before the COVID-19 pan-
demic and then during the COVID-19 pandemic. Women who selected food 
pantry or food bank at either time point were included in the current analysis. 
Participants indicated their agreement with statements about their experiences 
obtaining food from food pantries or food banks during the COVID-19 
pandemic (i.e., food offered by the food pantry was very helpful for their 
household, food pantie hours are inconvenient or irregular, there are long 
lines/long wait times, there are limits on how often we can visit the food pantry 
close to our home)17; we collapsed responses of “strongly agree” or “agree” 
versus “neither,” “disagree,” or “strongly disagree.” We described what 
a mobile pantry could look like: “A mobile food pantry is a van or truck that 
brings fresh fruits and vegetables, canned goods, and other foods to commu-
nities. Some mobile food pantries make stops at one place, like a school, public 
library, or YMCA, while other mobile food pantries make stops at people’s 
houses or apartment buildings. Similar to regular food pantries, some mobile 
food pantries have pre-packed bags of food, and some have a selection of foods 
you can chose on your own.” We then asked women “how interested would 
you be in getting food from a mobile pantry?” (response options: not at all 
interested, a little bit interested, somewhat interested, quite a bit interested, or 
very interested). Finally, we asked the women two open-ended questions: 
“What do you like best about the idea of a mobile food pantry?” and “What 
are your concerns about a mobile food pantry?” Participants completed the 
USDA’s 18-item household food insecurity measure.18 Responses indicating 
inconsistent food access were summed, and food security was categorized as 
high (0), marginal (1–2), low (3–7), or very low (8–18).18 Participants also 
reported demographic characteristics.

Statistical analyses
We described the characteristics of mothers who got food from a food 

pantry before or during the COVID-19 pandemic, and participants’ experi-
ences with food pantries during the pandemic. We conducted a content 
analysis19 of mothers’ likes and concerns about mobile food pantries. Three 
members of the research team developed a codebook after an initial review of 
participant responses. Two coders reviewed all responses and coded the pre-
sence of each theme (83% agreement for like themes, 87% agreement for 
concerns themes), and the third member of the coding team reviewed dis-
crepantly-coded responses and adjudicated. Data management and descriptive 
analyses were conducted using SAS 9.4 (SAS Institute, Inc, Cary, NC).
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Results

Of the 306 women who completed the parent survey, 17% (n = 53) reported 
getting food from a food pantry or food bank before and/or during the 
COVID-19 pandemic: 8% (n = 25) in the year before the pandemic and 14% 
(n = 43) during the pandemic; 5% of the sample (n = 15) reported getting food 
from food pantries both before and during the pandemic. Participants report-
ing food pantry use before and/or during the pandemic (n = 53) were on 
average aged 35.9 (SD: 6.4) years old, were racially/ethnically diverse, highly 
educated, and experiencing financial strain and food insecurity (Table 1).

Among women who used a food pantry during the pandemic (n = 43), 77% 
(n = 33) agreed or strongly agreed that the food was very helpful for their 
households, but 70% (n = 30) reported long lines or wait times, 51% (n = 22) 
reported inconvenient or irregular hours, and 63% (n = 27) reported limits on 
how often they could visit the food pantry close to their home.

Among women who reported using a food pantry or food bank before or 
during the COVID-19 pandemic (n = 53), 60% (n = 32) were very interested in 

Table 1. Characteristics of mothers who got food from food pantries 
or food banks the year before or during the COVID-19 pandemic (N =  
53), n (%) or M±SD.

Age (years) 35.9 ± 6.4

Race/ethnicity
Non-Hispanic White 10 (19)
Non-Hispanic Black 12 (23)
Hispanic/Latina (any race[s]) 18 (34)
Non-Hispanic Asian 3 (6)
Other race/ethnicity or non-Hispanic multiracial 10 (19)

Education
High school graduate or GED 6 (11)
Some college or Associates degree 14 (26)
Bachelor’s degree/graduate coursework 23 (43)
Graduate degree 10 (19)

Place of residence
A large city 15 (28)
A suburb near a large city 27 (51)
A small city of town 8 (15)
A rural area 3 (6)

Difficulty paying for basics
Not at all difficult 
A little difficult

7 (13) 
15 (28)

Somewhat difficult 21 (40)
Very difficult 10 (19)

Financial assistance during COVID-19 pandemic*
Benefits from Women, Infants, and Children (WIC) 8 (15)
Temporary Assistance for Needy Families (TANF) 6 (11)
SNAP or Food Stamps (including pandemic-EBT or P-EBT) 29 (55)

Food security
High food security 6 (11)
Marginal food security 4 (8)
Low food security 14 (26)
Very low food security 29 (55)

Note * Participants were asked to indicate all the sources of financial assistance 
they received during the COVID-19 pandemic.
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getting food from a mobile food pantry, 19% (n = 10) were quite a bit inter-
ested, and 21% (n = 11) were somewhat interested. No participants reported 
being not at all or a little bit interested in a mobile food pantry.

Participants who used a food pantry or bank before and/or during the 
COVID-19 pandemic reported what they liked best about the idea of 
a mobile food pantry (Table 2). The most common thing mothers liked best 
about the idea of a mobile food pantry was convenience or accessibility (78%, 
n = 31, Table 2). Mothers also liked that mobile food pantries might reduce 
risk of COVID-19 transmission (20%, n = 8) and provide better access to fresh 
foods or produce (15%, n = 6). Ten percent (n = 4) liked other aspects of 
mobile food pantries (Table 2).

Participants who got food from a food pantry or bank before or during the 
COVID-19 pandemic also reported their concerns about mobile food pantries 
(Table 2). The most commonly shared concerns were cleanliness and proper 
food handling (26%, n = 10), accessibility (21%, n = 8), quantity of food avail-
able (18%, n = 7), food selection or variety (16%, n = 6), and risk of COVID-19 
transmission (16%, n = 6; Table 2). Twenty-one percent (n = 8) of participants 
wrote in that they had no concerns about a mobile food pantry.

Table 2. What mothers like best about the idea of a mobile food pantry and their concerns, as 
reported by mothers who got food from a food pantry or food bank before or during the COVID-19 
pandemic.

Theme n (%) Illustrative examples

What like best (N = 40)
Convenience or accessibility 31 (78) “Because it’s more convenient than shopping in the store” 

“The ability for the mobile food pantry to come to my home or 
a location near me is what I like best.” 
“I think that it would be a lot more convenient and have the 
ability to serve more people than a typical food pantry.”

Reduced COVID-19 risk 8 (20) “ . . . takes the concern of dealing with people who don’t social 
distance and public places that aren’t cleaning regularly” 
“ . . . not having to be exposed to the virus”

Better access to fresh food or 
produce

6 (15) “I hope this provides access to healthier food options within my 
community.” 
“The possibility of getting fresh fruits and vegetables and being 
able to select the food.”

Other perceived advantages 
(e.g., safety, flexibility)

4 (10) “More flexibility” 
“The lines can get very long. Some were not drive up either so 
there was always a concern about who was around. This seems 
safer and obviously easier as I don’t have to worry about 
childcare if they came to the house, for example.”

Concerns (N = 38)
Cleanliness and proper food 

handling
10 (26) “The only concern I would have is if the mobile pantries have 

proper refrigeration to reduce the risk of food-borne illnesses.”
Accessibility 8 (21) “They may not stop at the most convenient locations” 

“That it might not be close by my house”
Quantity of food available 7 (18) “It may not have enough food for families.”
Food selection or variety 6 (16) “My main concern is based on the availability of different food 

nutrition being available in the mobile food pantry. Being able 
to supply both organic and in organic food”

Risk of COVID-19 infection 6 (16) “That they become in contact with someone that has COVID and 
transmit it to the food that they give me” 
“ . . . adherence to COVID-19 social distancing guidance and 
cleaning protocols.”

Other concerns 1 (3) “The same issues with any food pantry”
No concerns 8 (21) “None”
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Discussion

The majority of mothers in the current study who received food from a food 
pantry during the COVID-19 pandemic reported that the assistance was very 
helpful, similar to other studies of food pantry clients during the pandemic.3,20 

Also similar to other research,3,5,20 many mothers in the current study 
reported long lines or wait times, inconvenient or irregular hours, and other 
barriers to access. All women in the current study were at least somewhat 
interested in getting food from a mobile food pantry, with 60% reporting that 
they were very interested and 19% quite a bit interested. These findings are in 
accordance with findings from a survey of Connecticut residents with higher 
need for food assistance, 80% reported that food delivery from food banks or 
food pantries would be helpful.21

When asked what they like best about the idea of a mobile food pantry, the 
most common response – voiced by nearly 8 in 10 mothers in this study – was 
convenience. Inconvenient hours and transportation difficulties were barriers 
reported by more than half of participants in a recent survey of adults with 
food insecurity who have not used a food pantry during the COVID-19 
pandemic,3 and among nearly 60% of new users of food pantries during the 
pandemic in another survey.21 Clients of a mobile grocery store that makes 
weekly visits to a low-income community shared that the mobile market was 
convenient and overcame barriers to traditional grocery shopping including 
inconsistent car access and gas costs.22 A fifth of mothers shared that what they 
liked best about the idea of a mobile food pantry was a perceived lower risk of 
COVID-19 infection, which may be particularly salient to mothers of children 
under 12 years old who were not yet eligible for COVID-19 vaccination at the 
time of this study. Finally, 15% of our sample mentioned perceived better 
access to fresh food and produce as what they liked best about the idea 
a mobile food pantry, similar to surveys of food pantry clients in 2017 and 
2019 that found that fresh fruits and vegetables were among the top-ranked 
items to have available at all pantry visits.23 Increased access to fresh produce 
is also a benefit perceived by mobile market clients in another study.22

Concerns with mobile food pantries voiced by mothers in the current study 
included cleanliness, accessibility, the quantity and variety of food available, 
and risk of COVID-19 infection. Mobile food pantries, like brick-and-mortar 
pantries, need to attend to clients’ preferences and concerns.20,23 Concerns 
related to food safety and disease transmission can be addressed with staff 
training and clearly communicating policies and procedures to clients. 
Notably, when asked their concerns about a mobile food pantry, a fifth of 
participants explicitly said that they had no concerns.

This study has strengths and limitations. The sample of the parent study was 
racially/ethnically and geographically diverse. However, our sample is more 
highly educated than US mothers overall,24 and food pantry use is higher 
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among adults with less education,2 thus our results may underrepresent the 
experiences and thoughts of mothers with less education. As the parent study 
focused on misleading child nutrition information on social media, eligible 
participants were required to use social media, compared to 80% of women 
18–49 years in the US,25 and may overrepresent mothers interested in child 
nutrition. As our sample of mothers who had used food pantries was modest, 
we were unable to examine characteristics associated with greater interest in 
mobile food pantries, or examine whether experiences and thoughts differed 
by use of food pantries before versus during the pandemic. We did not ask 
participants about previous use of mobile food pantries, and thus cannot 
examine whether thoughts differed by previous use. While 91% of mothers 
who were very interested in mobile food pantries responded to open-ended 
questions about likes and concerns, only 55% and 50%, respectively, of 
mothers who were somewhat or quite a bit interested provided responses to 
these questions, and thus our findings likely over-represent the perspectives of 
mothers with higher interest. Finally, we asked mothers what they liked best 
about the idea of a mobile food pantry, and mothers have perceived advan-
tages other than the “best” advantage they shared.

A number of questions remain as charitable food agencies consider 
scaling mobile food pantry programs. Mobile pantries require up-front 
investment in vehicles and equipment to ensure food safety. Moreover, 
more research is needed to understand how the nutritional quality of food 
distributed in the mobile setting differs from other food pantries, and 
their capacity to carry perishable foods that may be highest in demand. At 
the same time, the high level of interest in mobile food pantries among 
mothers who have used food pantries to feed their families suggests that 
mobile pantries may be a way to extend the reach of existing food 
pantries in meeting the needs of households with young children in 
need of food assistance. In particular, this model of food distribution 
has the potential to reduce the burden of transportation and potential 
exposure to COVID-19 or other infectious diseases, while increasing the 
flexibility and convenience of obtaining food for clients. These client- 
centered features of mobile food pantries align them with a broader call 
to action to offer better choices, more dignity, and broader services to 
those they serve.26 Coupling new initiatives in food pantries with recent 
expansions and flexibilities of federal food assistance programs that 
occurred during the COVID-19 pandemic offer a strong paradigm for 
addressing food insecurity.6

Disclosure statement

No potential conflict of interest was reported by the authors.

JOURNAL OF HUNGER & ENVIRONMENTAL NUTRITION 7



Funding

This work was supported by the USDA National Institute of Food and Agriculture, Hatch 
project 1020701 (PI: Waring)

ORCID

Molly E. Waring http://orcid.org/0000-0002-9884-9824
Caitlin E. Caspi http://orcid.org/0000-0001-6848-7909

References

1. Coleman-Jensen A, Rabbitt MP, Gregory CA, Singh A Household food security in the 
United States in 2020. Economic Research Service. Updated September 2021. Accessed 
9/20/2021, https://www.ers.usda.gov/webdocs/publications/102076/err-298.pdf 

2. Waxman E, Joo N, Gonzalez D Who is Accessing Charitable Food in America? Results 
from the 2018 Well-Being and Basics Needs Survey. 2019. December 2019. https://www. 
urban.org/sites/default/files/publication/101411/who_is_accessing_charitable_food_in_ 
america_final_2.pdf 

3. Marriott JP, Fiechtner L, Birk NW, et al. Racial/ethnic disparities in food pantry use and 
barriers in Massachusetts during the first year of the COVID-19 Pandemic. Nutrients. 
Jun 18 2022;14(12):2531. doi:10.3390/nu14122531.

4. Morello P The food bank response to COVID, by the numbers. feeding America. 
Updated 3/12/2021. Accessed 11/5/2021, https://www.feedingamerica.org/hunger-blog 
/food-bank-response-covid-numbers 

5. Zack RM, Weil R, Babbin M, et al. An overburdened charitable food system: making the 
case for increased government support during the COVID-19 crisis. Am J Public Health. 
2021;111(5):804–807. doi:10.2105/ajph.2021.306222.

6. Weinstein O, Donovan K, McCarthy AC, et al. Nourishing underserved populations 
despite scarcer resources: adaptations of an urban safety net hospital during the 
COVID-19 pandemic. Am J Public Health. 2021;111(4):663–666. doi:10.2105/ajph. 
2020.306132.

7. Kinney S, Simon C, Caspi C, Schwartz M Under pressure: prioritizing healthy hunger 
relief during the COVID-19 pandemic. 2021. Accessed 11/5/2021. https://uconnruddcen 
ter.org/wp-content/uploads/sites/2909/2021/03/PHA-Report-January-2021.pdf 

8. Castro AN, White MA, Ishdorj A, Thompson D, Dave JM. The impact of the COVID-19 
pandemic on food distribution at emergency food assistance organizations in the south-
western United States: a qualitative investigation. Nutrients. Nov 26 2021;13(12):4267.  
10.3390/nu13124267

9. Gundersen C, Dewey A, Hake M, Engelhard E, Crumbaugh AS. Food insecurity across 
the rural-urban divide: are counties in need being reached by charitable food assistance? 
Ann Am Acad Political Soc Sci. 2017;672(1):217–237. doi:10.1177/0002716217710172.

10. Horning ML, Alver B, Porter L, Lenarz-Coy S, Kamdar N. Food insecurity, food-related 
characteristics and behaviors, and fruit and vegetable intake in mobile market 
customers. Appetite. Nov 1 2021 166: 105466. 10.1016/j.appet.2021.105466

11. Marmash D, Ha K, Sakaki JR, et al. Diet quality, nutritional adequacy, and sociodemo-
graphic characteristics of mobile food pantry users in Northeastern connecticut. 
Nutrients. Mar 27 2021;13(4):1099. doi:10.3390/nu13041099.

8 M. E. WARING ET AL.

https://www.ers.usda.gov/webdocs/publications/102076/err-298.pdf
https://www.urban.org/sites/default/files/publication/101411/who_is_accessing_charitable_food_in_america_final_2.pdf
https://www.urban.org/sites/default/files/publication/101411/who_is_accessing_charitable_food_in_america_final_2.pdf
https://www.urban.org/sites/default/files/publication/101411/who_is_accessing_charitable_food_in_america_final_2.pdf
https://doi.org/10.3390/nu14122531
https://www.feedingamerica.org/hunger-blog/food-bank-response-covid-numbers
https://www.feedingamerica.org/hunger-blog/food-bank-response-covid-numbers
https://doi.org/10.2105/ajph.2021.306222
https://doi.org/10.2105/ajph.2020.306132
https://doi.org/10.2105/ajph.2020.306132
https://uconnruddcenter.org/wp-content/uploads/sites/2909/2021/03/PHA-Report-January-2021.pdf
https://uconnruddcenter.org/wp-content/uploads/sites/2909/2021/03/PHA-Report-January-2021.pdf
https://doi.org/10.3390/nu13124267
https://doi.org/10.3390/nu13124267
https://doi.org/10.1177/0002716217710172
https://doi.org/10.1016/j.appet.2021.105466
https://doi.org/10.3390/nu13041099


12. Villa LK, Bharathi Murugesan S, Phillips LA, Drake AJ, Smith NA. Mobile pantries can 
serve the most food insecure populations. Health Equity. 2022;6(1):49–54. doi:10.1089/ 
heq.2021.0006.

13. Marmash D, Ha K, Sakaki JR, et al. The association between diet quality and health status 
in mobile food pantry users in Northeastern connecticut. Nutrients. Mar 19 2022;14 
(6):1302. doi:10.3390/nu14061302.

14. Bradley S, Vitous CA, Walsh-Felz A, Himmelgreen D. Food insecurity and healthcare 
decision making among mobile food pantry clients in Tampa Bay. Ecol Food Nutr. 2018/ 
05/04 2018;57(3):206–222. doi:10.1080/03670244.2018.1455673.

15. Schaeffer K Among U.S. couples, women do more cooking and grocery shopping than 
men. Pew Research Center. Updated 9/24/19. Accessed 5/18/2022, https://www.pewre 
search.org/fact-tank/2019/09/24/among-u-s-couples-women-do-more-cooking-and- 
grocery-shopping-than-men/ 

16. Harris PA, Scott KW, Lebo L, Hassan N, Lightner C, Pulley J. ResearchMatch: a national 
registry to recruit volunteers for clinical research. Acad Med. 2012 Jan;87(1):66–73. 
doi:10.1097/ACM.0b013e31823ab7d2.

17. Caspi CE, Canterbury M, Carlson S, et al. A behavioural economics approach to 
improving healthy food selection among food pantry clients. Public Health Nutr. Aug 
2019;22(12):2303–2313. doi:10.1017/s1368980019000405.

18. U.S. household food security survey module. J Econ Res. USDA. https://www.ers.usda. 
gov/topics/food-nutrition-assistance/food-security-in-the-us/survey-tools. 
aspx#household 

19. Hsieh HF, Shannon SE. Three approaches to qualitative content analysis. Qual Health 
Res. 2005 Nov;15(9):1277–1288. doi:10.1177/1049732305276687.

20. Bertmann F, Rogomentich K, Belarmino EH, Niles MT. The food bank and food pantries 
help food insecure participants maintain fruit and vegetable intake during COVID-19. 
Front Nutr. 2021;8:673158. doi:10.3389/fnut.2021.673158.

21. Orbe A, Cavaliere B, Martin K Use of food assistance programs during COVID-19. 
Foodshare. Accessed 10/8/2021, https://secure3.convio.net/fdshr/site/DocServer/ 
NFACT_Food_Program_Report_1.18.2021.pdf 

22. Horning ML, Porter LR, Hassan A, Edson E. Full-Service Twin Cities Mobile Market 
impact: qualitative findings from focus groups with customers. J Acad Nutr Diet. 2020 
Sep;120(9):1548–1556.e1. doi:10.1016/j.jand.2020.02.016.

23. Caspi CE, Davey C, Barsness CB, et al. Needs and preferences among food pantry clients. 
Prev Chronic Dis. Apr 1 2021 18: E29. 10.5888/pcd18.200531

24. Matthews TJ, Hamilton BE. Educational attainment of mothers aged 25 and over: United 
States, 2017. NCHS Data Brief. 2019 Feb; (332):1–8.

25. Auxier B, Anderson M Social media use in 2021. Pew Research Center. Updated 7 April 
2021. Accessed 8 April 2021, https://www.pewresearch.org/internet/2021/04/07/social- 
media-use-in-2021/ 

26. Martin KS. Reinventing Food Banks and Pantries: New Tools to End Hungerp. 280. 
Washington, DC: Island Press; 2021.

JOURNAL OF HUNGER & ENVIRONMENTAL NUTRITION 9

https://doi.org/10.1089/heq.2021.0006
https://doi.org/10.1089/heq.2021.0006
https://doi.org/10.3390/nu14061302
https://doi.org/10.1080/03670244.2018.1455673
https://www.pewresearch.org/fact-tank/2019/09/24/among-u-s-couples-women-do-more-cooking-and-grocery-shopping-than-men/
https://www.pewresearch.org/fact-tank/2019/09/24/among-u-s-couples-women-do-more-cooking-and-grocery-shopping-than-men/
https://www.pewresearch.org/fact-tank/2019/09/24/among-u-s-couples-women-do-more-cooking-and-grocery-shopping-than-men/
https://doi.org/10.1097/ACM.0b013e31823ab7d2
https://doi.org/10.1017/s1368980019000405
https://www.ers.usda.gov/topics/food-nutrition-assistance/food-security-in-the-us/survey-tools.aspx#household
https://www.ers.usda.gov/topics/food-nutrition-assistance/food-security-in-the-us/survey-tools.aspx#household
https://www.ers.usda.gov/topics/food-nutrition-assistance/food-security-in-the-us/survey-tools.aspx#household
https://doi.org/10.1177/1049732305276687
https://doi.org/10.3389/fnut.2021.673158
https://secure3.convio.net/fdshr/site/DocServer/NFACT_Food_Program_Report_1.18.2021.pdf
https://secure3.convio.net/fdshr/site/DocServer/NFACT_Food_Program_Report_1.18.2021.pdf
https://doi.org/10.1016/j.jand.2020.02.016
https://doi.org/10.5888/pcd18.200531
https://www.pewresearch.org/internet/2021/04/07/social-media-use-in-2021/
https://www.pewresearch.org/internet/2021/04/07/social-media-use-in-2021/

	Abstract
	Introduction
	Materials and Methods
	Results
	Discussion
	Disclosure statement
	Funding
	ORCID
	References

