MARKETING CAMPAIGNS TARGETED
TO BLACK AND/OR HISPANIC YOUTH

Examples from Rudd Report: Increasing disparities in food advertising
to Hispanic and Black consumers







SPRITE

Black-targeted brand
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Sprite has a long history of associations
with hip-hop music and culture since the
late 1980s. Since 2015, Sprite rebranded and
changed 1ts tagline from “Obey Your Thirst”
to “Obey Your Verse.” In 2018, Sprite
debuted limited edition packaging featuring
mixed-race musicians, Logic and Kyle, and
other hip-hop artists and influencers.




HERSHEY'S GOLD"®

HERSHEY.

THE HERSHEY COMPANY

Hershey's Gold tied its campaign to the
2018 Winter Olympics with online
advertisements featuring Simone Biles, a
young African-American gold-medal
gymnast, and Apollo Ono, an eight-time
Olympic medalist in speed skating.

*Hershey’s Gold did not purchase enough traditional advertising to
qualify as a highly advertised brand



https://www.youtube.com/watch?v=LjuNIK9RY6w




MCDONALD'S

Hispanic- and Black-targeted brand
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McDonald’s “Siganme los Buenos!” campaign
featured character El Chapulin Colorado,
recognized across Latin America and by U.S.
Hispanics, to promote its $1 $2 $3 Dollar Menu.
The multi-media campaign featured videos and
influencer livestreams on soclal media, a media
tour, radio and TV spots, giveaways, and
limited edition games in 2018.




= PEPSICO



https://www.youtube.com/watch?v=32HJiI64QAA
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https://www.youtube.com/watch?v=SLv8Vj-3k7U
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