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Definitions*

Teen-targeted ratio The ratio of TV ads viewed by teens (12-17 years) compared to adults (18-49 years).
Black teen-targeted ratio The ratio of TV ads viewed by Black teens compared to White teens (12-17 years).
Hispanic-targeted Advertising placed on Spanish-language TV and viewed by Hispanic youth.

*For more details, see Sugary Drink FACTS 2020 Methods

In Sugary Drink FACTS 2020, we identified brands that targeted teens (12-17 years) with TV
advertising, as well as brands that targeted Hispanic and Black youth. In this supplement, we provide
examples of other types of targeted marketing by these brands, including on social media.

Targeted sugary drink brands

Targeted advertising to:

Brand* Category Teenst Hispanic youth* Black youth?®
Mtn Dew Regular soda X X X
Gatorade Sports drink X X X
Red Bull Energy drink X X
Coke Regular soda X

Pepsi Regular soda X

5-hour Energy Energy shot X X X
Snhapple Fruit drink, iced tea X X
Sprite Regular soda X X
Dr Pepper Regular soda X X

Fanta Regular soda X X
Powerade Sports drink X

* Targeted brands ranked by average number of TV ads viewed by teens in 2018

T Brands with disproportionately high ratio of ads viewed by teens (12-17y) compared to adults (18-49y)

F Brands with advertising to Hispanic teens on Spanish-language TV

© Brands with disproportionately high ratio of ads viewed by Black teens (12-17y) compared to White teens (12-17y)

All targeted brands had Facebook, Twitter, Instagram, and YouTube social media accounts. Four
brands also had TikTok accounts.

Targeted sugary drink brands' social media accounts

Facebook Twitter Instagram YouTube

Followers Followers Followers Subscribers
Brand (000) (000) (000) Videos (000) TikTok account
Coke 107,322 3,342 2,683 3,437 3,270 X
Red Bull 74,251 5,705 22,448 15,880 12,716 X
Pepsi 37,709 3,014 1,616 149 838 X
Sprite 22,725 295 924 798 618
Fanta 19,669 161 542 738 936
Dr Pepper 13,468 430 564 93 40
Mtn Dew 8,527 740 691 2,358 260 X
Gatorade 6,824 333 1,195 317 180
Powerade 5,043 137 128 123 107
Snapple 3,317 93 32 56 19
5-hour Energy 97 27 6 36 19

*Data collected December 2019


http://www.sugarydrinkfacts.org/

Min Dew (PepsiCo)

MTN DEW (PEPSICO)

Mtn Dew spent $107 million to advertise in 2018 (#4 among sugary drink brands). The brand ranked
#1 in sugary drink ads viewed by teens, and Mtn Dew Kickstart (a highly caffeinated variety with 15
g of sugar, artificial sweeteners, and 5-10% juice) had the second highest teen-targeted ratio of all
sugary drink brands. Mtn Dew also advertised on Spanish-language TV, and Black teens saw 2.7
times as many ads for the brand compared to White teens.

Mtn Dew also had a significant presence on social media with Facebook, Twitter, YouTube, Instagram,
and TikTok accounts. It maintained two social media accounts on all platforms: Mountain Dew and
Dew Tour (extreme sporting events), and a Game Fuel account on Twitter for gamers. Mtn Dew
ranked #7 with almost 8 million Facebook followers, while Dew Tour had more than 2,000 videos on its
YouTube channel, ranking #3.

Facebook Twitter Instagram YouTube

Followers Followers Followers Subscribers
Account (000) (000) (000) Videos (000)
Mountain Dew 7,912 611 474 332 141
Dew Tour 615 66 217 2,026 119
Game Fuel -- 63 --

*Data collected December 2019

Mtn Dew social media marketing promotes extreme
sports, rock concerts, and other youth-oriented
appeals.

mountaindew @

mountaindew &
@ Mountain Dew &
anuary 11 - @

Vibe check

oQvY

Liked by griffsniff14 and others Liked by tacoqueend? and others
mountaindew It's a head to head DEW fam battle mountaindew Beach day? Don't forget to serve up
tonight! @joelembiid vs @turmer_myles the DEW! #DoTheDew #MTNDEW
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Min Dew (PepsiCo)

@ Mountain Dew &

= ¢4, 2019 @

10 days and counting until Dew Tour is upan us! Come hang with us in Dew Tour
Long Beach, CA, June 13-16. #LetsDo hitpy/ /it ly/ZwaSliz

Movemnber 15, 2019 - &

The “Dew Tour” sponsors
extreme skate and snow events.

For a fourth year in a row, ATOMIC SKIING and
Burton Snowboards return to compete in Dew Tour's
newly revamped Team Challenge. Get a first look at
the updated format, as well as the teams that are
confirmed to attend Dew Tour at Copper Mountain on
February 6-9, 2020 here: https://dtsnow.co/5gsztn

Dew Tour Contest Sories

1Pl Baresashins.

Mountain Dew @ Mountain Dew @

Y October 18, 2019 Q

- anuary 19 - @
ladies and gentlemen, ¥ Time to step up #DEWnation! % NBA All-Star weekend is coming
'WE. HAVE. BIG. NEWS. up and we've gat some names in the race! Go to vote.nba.com and

Zion Williamsen is the newest member of the DEW team % iy 1Y Stppthetave g

welcome to the fam, fam.
creds: NBA

-

ZION WILLIAMSON * COLLIN SEXTON

) JAMAL MURRAY

JOEL EMBID

CURREN CAPLES

DALE
ARNHARITY B RARDN:
an. JULIA HATRD *
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Kevin Hart, a TV personality
and comedian, endorses Mtn
Dew Kickstart to start his day.
One promotion with the NBA

— “Courtside Do’s & Don’ts” —
features comedic videos about
proper etiquette for sitting
courtside at a basketball game.

In another promotion with the
NBA, the brand hosts interviews
at Mtn Dew Courtside Studios
featuring “some of the biggest
NBA superstars & personalities”
discussing their “off-the-

court lifestyle.”* Mtn Dew also
sponsored the NBA 3-point
contest during All-Star weekend
2020, and promoted the event on
its social media accounts.

<13 POINTICONTES T

@ M.o.Lln.tair.| Dewt ] L

The official @NBAAIIStar #MtnDew?
tonight. Let's play a game:

PT Contest is

¥4 Tune into the 3PT Contest

4 Use hashtag #MtnDew3PT & comment below every
time a player makes a 3 using the Dew 3-Ball

¥4 Follow us. Game recognize game, we might just
follow you back.

Dew (PepsiCo)

COURTSIDE
DO’S & DON'TS

WITH KEVIN HAR

@ Mourtain Dews &

Throwback to this year's NBA All-Star 2020 in Chi-Town
We're hyped that everyone was vibing tegether and
celebrating hoops culture, Oh, and how about that
#MtnDew3pt '@ contest?!

Liked by stragglifedougie and others

mountaindew @kevinhartdreal + @russwest44 +
@kyrieirving + #MtnDewKickstart = % & @ It's all
going down this weekend in LA, so be sure to check
out all of our exclusive caverage live from
#MtnDewkKickstart Courtside Studios on our
Instagram and Snapchat Stories!




Min Dew (PepsiCo)

A social media promotion to launch Doritos Blaze and Mtn Dew Ice — which featured a celebrity lip sync
contest with iconic rap songs, fan voting on Twitter and Snapchat, and custom Twitter emojis — resulted
in record-high sales for a product launch.?

#ICECOLD
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Gatovade (PepsiCo)

GATORADE (PEPSICO)

Gatorade spent $134 million to advertise in 2018 (#2 among sugary drink brands). The brand also
ranked #2 in sugary drink ads viewed by teens, with a disproportionately high ratio of ads viewed by
teens compared to adults. Gatorade was also highly targeted to Hispanic and Black youth. Gatorade
ranked #3 in ads viewed on Spanish-language TV, and Black teens saw 2.8 times as many ads for the
brand compared to White teens.

Gatorade also had a significant presence on social media with Facebook, Twitter, YouTube, and
Instagram accounts. The brand ranked #8 with 6.8 million followers on Facebook, but #4 on Instagram,
with 1.2 million followers on that platform.

Gatorade marketing campaigns feature endorsements by professional athletes.

ATHLETES & AMBASSADORS N\

|

THE SPORTS FUEL COMPANY
Luke McKenzie joins Beth Gerdes Usain Bolt
Gatorade Endurance... Track & Figkd

Derek Jeter Jimmie Johnson
NASCAR driver Hendricks

Matt Kenseth

Chris Legh Eli Manning Peyton Manning Lionel Messi Cam Newton Jabari Parker

Farward/FC Barcelona ForwardMilwaukes Bucks

. ) e
f ._;C‘__ -

James Rodriguez April Ross Dwyane Wade Abby Wambach JJ. Watt Serena Williams
Midfiglder, Columbia National
Team
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Gatovade (PepsiCo)

Gatarade § (0o ar 15, A7 Gatorads 8 0l

Can thi QL ¢ods or enter o

N,

tasom op of

Inspirational Gatorade ads
often feature Black athletes and
celebrities, including Dwayne
Wade, Gabrielle Union, Serena

Mt o0 oy 7

- @ Gatorade & Gatorade ®
Williams, Karl Anthony Towns, December 25, 2018-@ Auguat 8, 2017 @
, Gatorade studies the best athletes 1o create the most advanced range Karl Anthony Towns & D'Angelo Russell couldn't beat April Ross and
and D An98| o Russell. of sports fuel. You Fuel Us, We Fuel You. her team, but they did learn how to beat the heat. Check it out.

Q0% 15

Gatorade’s YouTube account features videos of ads in English and Spanish.

Gatorade | Bring The Heat | NOTHING BEATS GATORADE Gatorade | Sube La Intensidad | NADA LE GANA A GATORADE

52,219 views » Jun 18, 2018 iils 346 B 26 4 SHARE = SAVE ... 3,997 views * Jun 18, 28 e 51 Hla & SHARE =i SAVE
P S SUBSCRIBE Guicrmde © SUBSCRIBE
180K subseribers 180K subscribers
If you want to bring the heat, first you gotta sweat through it. With carbs to fusl muscles, and Si quieres subir la intensidad, primero tienes que sudar para lograrlo. Con carbohidratos que
electrolytes to help replace what you lose in sweat, nothing beats Gatorade. ayudan  ali los masculos y el lito=s para reemplazar lo que pierdes al sudar, nada le
SHOW MORE gana a Gatorade.

SHOW MORE
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Gatovade (PepsiCo)

Gatorade also sponsors promotions aimed at high school athletes, including Gatorade’s “Player of the
Year” awards honoring high school athletes from all sports.

Gatorade @ @Gatorade - Dec 62018 - Gatorade @ @Gatorade - Mar 8 2018 o
One final drive for areatness. Watch bielow for our Top 3 finalists in the Consistently leaving it all on the court. Watch as our three finalists vie to

running to be the 2018-2019 Gatorade National Football Player of the Year.

#GatoradePOY playeroftheyear gatorade.com

become the 2018-2019 Gatorade Mational Girls Basketball Player of the Year,
and win the top honor in high school athletics! #GatoradePOY

playeroftheyear.gatorade.com

THE DUNHAM SCHOOL
BATON ROUGE, LOUISIANA

Gatorade launched its “Highlights” app in 2019 that “focuses on
letting teen athletes produce broadcast-quality video clips with
graphics and ‘motion stickers’ that shift as the videos do.”® The app
allows users to film themselves to feature their own sports highlights
and then share their videos on social media platforms.

Gatorade Highlights (==

PepsiCo, Inc.

Frea

iPhone Screenshots

CAPTURE YOUR ADD ANIMATION SHARE WITH
BEST MOMENTS & EFFECTS THE WORLD
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aotorade (PepsiCo)

Gatorade also partnered with the video game “NBA @ Gatorade &
2K20” and launched its own computer game called s
“One Handed Caaaatch.” Take off and see how many levels you can beat in our

new game,
onehandedcaaaaatch.com

Gatorade & @Gatorade - 18 Jan v
Part gamer. Part game changer @Yg_Trecs has done it again

@ NBA 2K20 @ DNEAZK 18 Jan

Want a chance at the PG 4 x Gatorade Gamer Exclusive? Keep your eyes
on the billboards in The Neighborhood at 12pm PT =+

[iBFind a PG 4 x Gatorade GE billboard
B¥5can it w/ the Nike SNKRS Mohile App
Bl Unlock sccess 1o purchase

Rules @ nba.2k.comi/nike-terms

In a partnership with Nike, Gatorade released a basketball sneaker in the Paul George shoe collection —
the Nike PG4 x Gatorade — which was promoted on social media.

Gatorade @ @Gatorade - Feb 13
The new Nike PG4 Gatorade ASW colorway made their on court debut. Gatorade @ @ Gatorade
Which Gatorade flavors can you see in the shoe?




Red ull (Red Bl

RED BULL (RED BULL)

Red Bull spent $47 million to advertise in 2018 (#7 among sugary drink brands), but the brand
ranked #3 in TV ads viewed by teens and had a disproportionately high ratio of ads viewed by teens
compared to adults. Black teens saw 2.3 times as many Red Bull ads compared to White teens. The
brand did not advertise on Spanish-language TV in 2018.

Red Bull had the highest social media of all brands in our analysis, with 27 different accounts promoting
Red Bull sponsored music, extreme sports, and gaming on Facebook, Twitter, YouTube, and Instagram.
It was one of three brands with a TikTok account. The brand ranked #2 with 74 million Facebook followers
and #1 on Twitter, Instagram, and YouTube. With more than 22 million total Instagram followers and
almost 16,000 YouTube videos, Red Bull far surpassed any other sugary drink brand on these platforms.

Facebook Twitter Instagram YouTube

Followers Followers Followers Subscribers
Top accounts (000) (000) (000) Videos (000)
Red Bull 48,131 2,066 12,525 5,564 9,030
Red Bull Motorsports 19,874 72 499 894 496
Aston Martin Red Bull Racing 10,197 2,437 3,700 621 584
Red Bull Bike 2,433 87 1,689 931 695
Red Bull Air Race 1,898 47 264 713 104
Red Bull Skateboarding 1,742 36 765 458 68
Red Bull Adventure 1,574 N/A 497 N/A N/A
Red Bull Music 1,001 40 90 1,020 572
New York Red Bulls (soccer) 947 214 166 2,587 17
Red Bull Gaming 681 309 61 519 200

*Data collected December 2019

According to Ad Age, “Red Bull
does such a brilliant job thinking
of marketing as an action not as
messaging. They don’t talk about
stuff. They just do stuff. The
culture loves them for it and all
the spectators do as well.”

Ad Age named Red Bull the 7th
most engaging consumer brand
in 2019.°
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Red ull (Red Bl

Red Bull social media marketing often features 4, redbullmotorsports @
exciting videos and images of extreme sports—

including racing, motocross, and skateboarding—

with particular appeal to youth.

Movember 19, 2019 - Sdo Paulo, SP, Brazil - &

. Red Bull Racing Is a1 Autodromo de Interlagos. o

Brazilian Beauties e

%, redbullmotorsports @ y

: Red Bull Skateboarding @

r ) May 1@

F ; Ryan Decenzo tre flip from truck to truck in Toronto back in August
2010!



| rectbullisic 8 « Folls
Thie Anirsa Theatrs
redbullmusic &

Red Bull Music also endorses Black artists and
rappers with broad youth appeal, including
Saweetie, Lupe Fiasco, Megan Thee Stallion, and

Twista. @ gt
; henfiaradl @dannoloya
Qv A
win  ed Bull Music erl by redlbuliza 3nd others

Aprl 183t ID0FENM - @
If I'm with you. I'm with you™ - Sawaefie

#hrtistToWatch #Saweetie #RedBullMusic - Red Bull Music is with Twista b . Red Bull Music 5 with Megan Thes Stalion
Telbel apnl 03t 240 FM - @ 0

ion song is 1]
Presents: Thee Cutlaw with this h-town haottie £

"I AM EXTREMELY LOYAL.
1 DON'T PLAY THAT
TWO-31DES

TYPE OF STUFF.

IFI'M WITH YOU,

[

I'M WITH YOU."

Red Bull advertising on social media also features cartoon images, such as these ads on Instagram.

-
[

Tstogram 7
g redbull @ - Follow

- redbull @ Need to step up your
Eadid >
gama?

- #nternationalDanceDay
e
-

(&)

. freestyle corp? @

F\ maxieschilling Red Bull brings the
best commercials @ &

A matan : BHHBG6666H
QY N

Liked by redbullsailingteam and others

o s T ey e ey
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Red ull (Red Bl

Red Bull offers numerous smartphone apps for download. Many of these apps including content that
appeals to youth, such as games featuring extreme sports,

Dirt Bike Unchained

Bike Unchained 2 Snowboarding The Fo... Bike Unchained Red Bull Free Skiing P
Games Games Games Games
Rod Bull Stickers =
[=F L]
Screenshots e o
and fun _stlckers to use when . o peapess . © o
messaging others. ﬂ ; -
s b
> e
e ~
iy,
= & Huy'
(o i
L= k f?ﬁ ~!\.
W {
e £
all 4" ~
gt T i
l"I, g I~ 1\
1 H AR B b .
- & II"l-r‘III w I O 8 @mo a
RO % - - POD % - s RoD %Y -
P — -fl:i‘ —— — ———
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COKE (COCA-COLA)

Coke (Coca-Cola)

Coke regular soda ranked #1 in total ad spending among sugary drink brands, spending $154 million
in 2018 primarily on Coke Classic. Coke ranked #4 in TV ads viewed by teens, although the number of
TV ads viewed by teens was comparable to the number of ads viewed by adults. Coke also ranked #4
in ads viewed by Hispanic teens on Spanish-language TV, while Black teens saw 1.8 times as many
Coke ads compared to White teens.

Coca-Cola ranked #1 on Facebook with more than 100 million followers, and #2 on other social media
platforms with 3 million Twitter and 1.6 million Instagram followers. The Coca-Cola YouTube account
has more than 3,000 videos in many different languages and 3.3 million subscribers. Assessed
through online product conversations, Coke ranked #3 in “most talked about brands” by Gen Zers (13-
20 years) across all types of marketing.®

Coke has pioneered marketing
through product placements in
TV programming and movies,
promoted through social media.

Coca-Cola partnered with a
popular Netflix original show,
“Stranger Things.” The brand
advertised the show on its social
media platforms, while the show
featured “New Coke” from the
1980s as part of the story line.
Coca-Cola also sold 500,000 cans
of New Coke as a promotional
tie-in.”

@ cocacola @

e ComCoa®
: A NELU. TASTE
EsBuiyLiabuenS# ayolanes# sBeyysey auy ppe oy ““ u E

196104 1'UDP ‘SN @AES 03 ADESSIW LAPPIY Ayl 1eamd
Kepoy sani> 2y3 lle leasau oy wooz pue yauld jumop
apisdn s pliom siaul uaym supmet aaes llim 3euM

ocav ™

Liked by sarahtraverso and others

cocacola Chilling like it's 1985. Grab it while you can!
Link in bio, #StrangerThings3 #Enjoy
#GiftWithPurchase #LimitedEdition
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Coke (Coca-Cola)

Coca-Cola also partnered with the movie, “Star GALAXY'S EDGE

Wars Galaxy’s Edge,” and created limited edition Wi K

bottles. L I

[ 1.
il

| STAR. WARS

DAVANI

to teens, Coca-Cola partnered with AMC Theatres po pco rn
to “drive teen attendance and concession Special Teen Deal
purchases” at AMC.? The #cupgrade campaign BarnaibloaTainain dimat
received approximately 20 million impressions and & popcorn bag
nearly 400k engagements and was a Gold Shorty
Award Finalist for “Snapchat Partnership.”®

In other multiplatform promotional tie-ins targeted $5 COke“ &

The Coca-Cola YouTube account features advertising in many languages, including Spanish.

TOS PARAHACER LOQUE ESTA BUENO QUE HAGAMOS
@ % @Ol

CocaCola; Es tiempao de estar despiertos! Fuertes Tagether | Celebra La herencia Hispana | Coca-Cola®
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Coke (Coca-Cola)

Coke has also pioneered new branded engagement features on social media:
m On TikTok, users take part in soda brand challenges. The hashtag #CocaCola has 1.3 billion total views.

m Coca-Cola was one of the first two brands to use the “Scan” function on Snapchat. This function
recognizes images such as a can of Coke and automatically unlocks branded AR lenses for users who
post these images.*°

An analysis of Coca-Cola’s strategy to promote its brand to “the young and thirsty crowd” highlighted
the success of its social media marketing, which generated 3.7 million mentions and 59.2 million
engagements in 2018.

G

sr el Ya
AJE

BTS are getting into the spirit ahead of June’s Warld Cup (Picture: Coca-Cala/Twitter)

Top campaigns included Coke’s sponsorship of the World Cup, enlisting South Korean boy band, BTS, as
brand ambassador. The analysis highlights this “clever combination of both the frame (sports), to catch
the older [audience], and the content (music), to catch the younger.”

Sugary Drink FACTS Supplement I



Pepsi (PepsiCo)

PEPSI (PEPSICO)

Pepsi spent $118 million to advertise in 2018 (#3 among sugary drink brands). The brand ranked #5
in sugary drink ads viewed by teens, but it had a lower-than-average ratio of ads viewed by teens
compared to adults. However, on Spanish-language TV Pepsi ranked #1 in ads viewed by Hispanic
youth, and Black teens saw 1.8 times as many ads for the brand compared to White teens.

Pepsi ranked #3 in most social media platforms, with 38 million followers on Facebook, 3 million on
Twitter, and 1.6 million on Instagram. Assessed through online product conversations, Pepsi ranked
#8 in “most talked about brands” by Gen Zers (13-20 years).'?

Pepsi’s social media posts use cartoon images and special effects to appeal to young people.

A — SRR ]
Pepsi Fall Football 15 BACK and I's Ime 10 #AwaysBeCelsbranng with your team
Juty 8- your friends. and your Pepse

On the biggest game of the year, Pepsi #5ummergram botlles are atways a
home run. Take a sip with every swing!

iamcardib & o
@iamcardib

BIG BIG PEPS| | 7=

‘iz
A

Pepsi’s 2019 Superbowl sponsorship resulted

in 261,000 branded mentions and 1.6 million
engagements on social media. The brand tied in an
endorsement by rapper Cardi B to appeal to young
consumers, who tweeted an ad sneak-preview that
created a “great viral buzz.”*3

8:56 PM - Jan 28, 2019 - Twitter for iPhone

84K Retweels 944K Likes
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Pepsi (PepsiCo)

In 2020, Pepsi’s Superbowl Halftime Show
sponsorship featured Latina artists, Jennifer Lopez
and Shakira.

,“ ﬁ“ﬂlﬂua‘ﬂ“r ahoem Skl

0 m carlal4 I ERES
Pepsi social media marketing featured advertising @ Pepsi @
with international soccer celebrities, including February 25 - @
Argentine player Lionel Messi. The play never stops for the love of Pepsi #ThatsWhatiLike Leo Messi

Paul Labile Poghba Raheem Sterling Mohamed Salah

P 023703 P 0277030

Pepsi’s YouTube account includes Spanish-language advertising.

Lavanderia “30 Spandah | Papasl El Juege Nunca Se Detiene | Pepsi | #ESLOQUECUIERD
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B -lour Emvgﬁ
(nnovation Vewntres)

5-HOUR ENERGY (INNOVATION VENTURES)

5-hour Energy spent $60 million to advertise in 2018 (#6 among sugary drink brands). The brand also
ranked #6 in sugary drink ads viewed by teens, with a disproportionately high ratio of ads viewed by
teens compared to adults. 5-hour Energy also targeted advertising to Hispanic and Black youth. It
ranked #6 in ads viewed on Spanish-language TV, and Black teens saw 2.3 times as many ads for the
brand compared to White teens.

5-hour Energy maintained social media accounts on Facebook, Twitter, YouTube, and Instagram.
Although its social media accounts had relatively few followers compared to other sugary drink and
energy drink brands, 5-hour Energy social media campaigns often use humor, contests, and other
themes that appeal to young people.

The “Running Man” social media campaign promotes 5-hour Energy in funny, entertaining videos on
Facebook.

S-Hour Energy & 5-Hour Energy @
Oictober 8, 2015 - @ November 15, 2019 - @

What causes the 2:30 FEELING? The #5hourENERGY Running Man has Extra Strength Orange S-hour ENERGY® is here, BABYII
the answers! #WednesdayWisdom

;
P52

The 5-hour Energy YouTube channel features user videos in response to a “challenge,” such as this video
where users drink a 5-hour Energy shot and try to guess the flavor.

@ S-Hour Energy @
February 27 - Q@

New video on our YouTube channel, go check it out! Watch as people
try to guess #5hourENERGY flavors! hitps://youtube/ictagz_HUHE

People Guess 5-hour ENERGY® Flavors

A3 ens + ue 5,209 e B0 e WANE T OSAE e

@ i =

YOUTUBECOM Preagie boshe el Ravors of 5 bour ENERGYS shots i Uy b guess whal they end
People Guess 5-hour ENERGY ® Flavors
People taste different flavors of 5-hour ENERGY ® shots and try to ..

Farcipants wese each avan the eauvalent of ane full Shour CRERIYS shot. \We da not

W WA
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B -lour Emvgﬁ
(nnovation Vewntres)

This Facebook post promotes
5-hour Energy as part of back-to-
school shopping.

5-Hour Energy s
@ e e While this post suggests 5-hour Energy and pizza for a long night of

Anyone eise LOVE schocl supgly snopping? #givemealinsgeipens
gaming.

@ Shaurenergy & = Follow

@ Shourenergy % Long might of gaming

with your friends ahead of you? We
can't help power up your in-game
character, BUT we can give you the
energy boost you need to stay up all
might kicking your friends' butts at
your favorite game.

Also. don't forget pizza, That part is
Imporiant 1oo.

oQvY [

34 likes

O 1 Comment 2 Shares

@ kelseylowrance = Follow

@ kelseylowrance Full of energy and
smilling from ear to ear thanks to
§5HourEnergy! Heading to the Dierks
Bentley concert this weekend with my
favorite #BackTo100Percent concert
mecessityl Who's coming!T (Make sure
you grab yourself one tool) @ #ad

A 2018 Instagram campaign with three young
female social influencers — Kelsey Lowrance, a
Dallas Cowboy cheerleader; Courtney Steeves,

a travel and style blogger; and Marza Wilks, a
24-year-old Peruvian cellist at Juilliard — generated
22.9 million impressions and boosted 5-hour
Energy sales by 2% in test markets."

@
. levi_shaffer32 @

J realethanwu @8 &

5-Hour Energy @
June 5, 2018 - @

There are only a few days left to enter for a chance to win a trip to the
2018 @MLB #ASG! Purchase any #5hourenergy shot and take a photo
of
your receipt, text SHEWIN to 811-811 {Msg & Data rates
) ) . may apply), then upload the photo using the link you'll receive! Visit
In a 2018 social media promotion, 5-hour Energy https://Shewin.com to learn more.

advertised a sweepstakes in which consumers
could enter for a chance to win free tickets to the
2018 MLB All-Star Game. The promotion featured
Jose Altuve, an MLB player from Venezuela.
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Snapple
(Dr Pepper vafalc Group)

SNAPPLE (DR PEPPER SNAPPLE GROUP)

Snapple did not rank in the top-10 sugary drink brands with the most advertising spending in 2018,
spending $17 million to advertise Snapple Iced Tea (#17 among sugary drink brands) and less than
$1 million on Snapple Fruit Drinks. However, Snapple Iced Tea ranked in the top-eight brands with the
highest ratios of TV ads viewed by teens versus adults. In addition, ads viewed by children and teens
increased by 75% from 2013 to 2018.

Snapple also had a relatively low presence on social media compared to other sugary drink and
energy drink brands. However, it had more than 3 million Facebook followers, and its social media
campaigns often featured youth-oriented themes.

Snapple appeared in a music video by Lil Nas X as his “Yee Yee Juice,” which led to an award-winning
social media campaign targeting Gen Zers. Celebrities and influencers posted about the “Yee Yee
Juice” gifts they received from Snapple, generating national media coverage and more than 74 million
impressions.®

Snapple also partnered with Snapchat to create a “lens” for users to promote Snapple “Yee Yee Juice” in
their posts.

; o v
s snapple @ ) Gorepoc
You can finally fill that Yee Yee lens-shaped hole in your
soul. Click through to unlock the Lens.
po.st/SnaplLensUnlock

UNLOCK
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SNAPPLE APPLE
TASTES LIKE APPLE.

In another youth-oriented campaign, Twitter
posts and YouTube videos featured animated fruit
characters to promote Snapple flavors.
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Limited edition bottles also
featured animated fruit
characters.

'FLAVOR ACCURACY TEST

snapple @ + Follow

snapple € Tastes just Tike fruit. Locks
liks @) oefreshgoods. Thank you fora
great weekend NYC| @

®

louiscastilllo Wasn't able to oo
get this &) was in PA for camping
) instead of Ubsr eats. it should
e Uber Snapple

Raply

Yiew replies (1

staycoolnye 5o sick
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549 |ikes

Add A comment.,
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Sprite (Coca-Cola)

SPRITE (COCA-COLA)

Sprite spent $26 million to advertise in 2018 (#14 among sugary drink brands). The brand ranked
higher (#9) in sugary drink ads viewed by teens and had one of the highest ratios of ads viewed by
teens compared to adults. Sprite was also highly targeted to Black youth. Black teens saw 3.6 times
as many ads for the brand compared to White teens, which was the second highest Black-targeted
ratio of all brands analyzed.

Sprite ranked #4 with 23 million Facebook followers and #3 in number of YouTube videos. It also had a
significant presence on Instagram.

Sprite was the first major soda brand to connect to hip-hop culture by sponsoring artists, festivals
and events beginning in the 1990s, “a move the resulted in an invaluable ‘cool factor’ for the brand.”'®
According to a company director, Sprite marketing “speaks to the drink’s core fan base of 13- to
24-year-olds.” The brand’s “Obey Your Thirst” campaign promoted self-expression and individuality
through hip-hop culture.'”

L Sprite ®
i S
@

Today is hip-hop's birthday, and our brand new #SpriteWay artists are
giving you the gift of ¢ new music. Hit the link and celebrate while

you listen to the new Sprite Way playlist. SpriteUR

Sprite
sponsors hip-
hop artists and
features them
in its Spotify
playlists.

In 2018, Sprite launched #Get Vocal, which enlisted
hip-hop artists to join and invited fans to record
their own freestyle and share it on social media.
This campaign allowed the brand to support social
causes and self-expression to appeal to Gen Zers.®
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Sprite (Coca-Cola)

)”"jﬁ” Sprite @ e

& lune 20, 2019 &

If you're a rapper, thirst for more than topping the charts. If you're a
) designer, thirst for a cover shoot on Mars, And, if you're thirsty, drink
The brand launched a new “Thirst for Yours” an ice-cold Sprite. #ThirstForYours

integrated marketing campaign in 2019 that oo
highlights artists and musicians in hip-hop culture. 3
The campaign incorporates TV ads with social
media content, influencers, and “experiential
activations” connected to the BET Awards designed
to forge authentic connections with Gen Zers.*®

P 006/ 1:00
Sprite @ @Sprite « Jun 23, 2019 ]
Fashion designer, student and the star of his own commercial. @seththeplug
isn't called the plug for nothing. #ThirstForYours #BETx

=2 Sprite ©

<]

_-":: Sprite &

In 2019, social media promotions gt bl bbb i
for Sprite Lymonade featured the
hip-hop duo Rae Sremmurd.

@

You can onty have a first syp once, make it count. #lymonade

L Sprite & )
March 2. 2015 - @
It's simple, £lustASplash makes all the difference. #lymonade



Sprite was featured in AdAge’s
Best of 2019 list for creativity

for its global Reddit campaign
against cyberbullying.?’ “You Are
Not Alone” was aimed at Gen
Zers.?

Sprite (Coca-Cola)

BEST OF 2019: SPRITE PUT AN ONLINE BULLY FACE TO FACE
WITH 100 OF HIS VICTIMS

B cowtElmiess ks T Leve Yous Hater g g with irserving stunt

By Bmmc-Dimi e Bl P sl S e £, 90118

1 |
i
{in] | &=
Sl e 1 PR e
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“You're so stupid.”
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Dr Peppexr
(Dr Pepper Shipple Group)

DR PEPPER (DR PEPPER SNAPPLE GROUP)

Dr Pepper spent $54 million to advertise in 2018 (#5 among sugary drink brands). The brand ranked
#10 in sugary drink TV ads viewed by teens, and Dr Pepper Cherry had the third highest ratio of ads
viewed by teens compared to adults of all brands analyzed. Dr Pepper was also highly targeted to
Hispanic youth, ranking #2 in ads viewed on Spanish-language TV.

Dr Pepper ranked #6 on social media with 13 million Facebook followers and a significant presence on

Twitter, Instagram, and YouTube.

Dr Pepper social media marketing appeals to youth through popular entertaining memes.

Bl e himisng crtb ey el Dy Bepper

Dr Pepper partnered with the
movie, “Spiderman: Far From

Home,” with limited edition cans.

=g

|
TS EVERYTHING FREE
T ELSE DR PEPPER

@ D Pepper ©
Septamber 27, 2019 @

10.11,19 - An et you won't want to miss. SFansvillePitStop

Dr Pepper @ @drpepper Teb ¥
¥ all ki wee have Or Pepper Cherry right?

drpepper @ J35pider-Man, Spider-
kdan. Dr Papper has exclusive can;.u
Caliect all five indluding the new
#DrPepperDarkBerry at your local
retailer, Catch
#5piderManFarFromHome in thaaters
T

@

. nitecarlos Best drink on the market
had to buy the whols stock at the
store sad this is a limited edition item

28
2T 2lihes  Reply

Qv A

45,998 views

Log in to like or commernt

© 8 ™ F07 MARVEL €2078 GRIL ALL FIGHTS AESERVED
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Dr Peppexr
(Dr Pepper Shipple Group)

@ e Brpper

LiF Suoaet ix jowiing Ehe 7 CrigraFunies tady 5% [
Fired @ut how 0O Qi yoar il

The Dr Pepper Diet “Lil’ Sweet”
character, featured in TV
advertising, is also used in social
media promotions. In 2020, Lil’
Sweet became a “Pop! Ad Icons”
action figure.

Dr Pepper &
Auguet 27, 2019 @

One marketing campaign
features a mock TV series —
“Fansville” — which depicts a
“community where everyone

is a die-hard football fan,
including newborn babies.”

The TV ads run on major
networks during college football
broadcasts.?? The campaign also
includes promotions on social
media, including the hashtag
“OfficialDrinkofFansville.”

Fanaville Presented by Dr Pepper — “Firat Wards"
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Fanta (Coca-Cola)

FANTA (COCA-COLA)

Fanta spent just $5 million to advertise in 2018 (#22 among sugary drink brands), but the brand clearly
targets teens with its advertising. Fanta had the highest ratio of TV ads viewed by teens compared to
adults of all brands analyzed and one of the largest increases in ads viewed by teens from 2013 to 2018
(+4000%). Fanta was also highly targeted to Black youth. Black teens saw 3.4 times as many ads for the
brand compared to White teens, which was the third highest Black-targeted ratio for sugary drink brands.

In contrast to its relatively low advertising spending on TV, Fanta had a significant presence on social
media, ranking #5 on Facebook with 20 million followers, Instagram with 1 million followers, and
YouTube with more than 700 videos.

Fanta @ @fanta - Aug 7, 2019 ~
.@itstreyneal brought Fanta to hangout because #ItsAThing. Think he'll share

with us?

Fanta social media marketing often features il —

visually appealing graphics and cartoon images.

Fanta @ @fanta - Sep 5, 2019 g
Fanta inspo fashion? Brush your shoulders off. If yeu can. #NYFW

#fashionweek #ltsAGrapeThing

BATHEE % ¥4 TR
e % st %

Fanta @ @fanta - Jan 24 v Fanta @ @fanta - Sep 30, 2019 v
What rhymes with 0000000 and needs same Mange Fantal? @Kerwinfrost Thanks for bringing us along for the ride, Jay. #ItsAThing

#TheFlavorDrop #tsAThing \ g
-" N T —
: e =t
' i\ ' Lo EL "

= » T4
®» e LGINE i
meATEeS » TS 31
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Fanta (Coca-Cola)

According to Coca-Cola executives, Fanta’s “It’'s a Thing” campaign (launched in 2019) was inspired by
“teens’ enthusiasm and passion seen on social media” and “brings a modern twist to a brand that has
always embraced the passions and values of its young, fiercely independent fan base.”*

Fanta Reinvents ltself for New Generation With

Immersive, Fan-Driven Campaign
It's a Thing

(1) 6MINREAD | op/mo%20m

Through Snapchat, users can
scan Fanta billboards and
other out-of-home ads in their
neighborhood to unlock digital
content, stickers, and filters to
target “mobile-savvy teens.”?
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Fanta (Coca-Cola)

Fanta also created its own “finstas,” fake Instagram accounts, for each Fanta flavor with its own personality.
These personalities tap into teen-focused trends and subcultures, such as pineapple for retro gamers or
strawberry for discovering music.?®

: its.a.pineapolething T B -
Sy — [ | 3
o SR Bposti  3Mfclowers 4 lollowing

W i . 5 i | ey )

s £ Pineapple Arcade

g ~ & 1 = g o ek ATHiis
LI — Our pnaappie arcade. No quartere necestay ou alady bnow #lidThing now pou
i b . P PUE RS R ——— know BisAPineapgleThing

o i I N bt T g

L ERL X

Tropical Shat Stack Attack Karate Chop Dough The... Pifio Wack

@ vy

its.anorangething IS I -

Wposts  SEafobowcd 4 liowing

Dwange Cat Shack
25 acich boots and abs. Wou wineadly know #letThing, now you know

its.a.grapething IEEE K -

12 posts 285 followers A fallowing
Grape Salon

I the bz of frizz mnd fizz You afady know #1sAThing, now you know
SitsasrapeThing

B FosTs

“This is not a one-way conversation,” according to a Fanta executive. “‘It’s A Thing’ is an invitation to
collaborate. We want to inspire exploration and sharing, and encourage our fans to express themselves
and embrace their boldness and brightness on their own terms.”%
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POWERADE (COCA-COLA)

Powerade (Coca-Cola)

Powerade spent $18 million to advertise in 2018 (#15 among sugary drink brands) and ranked #24
in TV ads viewed by teens. However, Powerade was highly targeted to Hispanic youth. The brand
ranked #5 in Spanish-language TV advertising spending and ads viewed on Spanish-language TV,
and it devoted 32% of its TV advertising budget to Spanish-language TV, the highest percent of any

sugary drink brand.

Powerade had more than 5 million Facebook followers (ranked #9), with a more limited presence on

Twitter, Instagram and YouTube.

Powerade social media campaigns featured inspirational stories aimed at young athletes from

communities of color.

o powerade @

OV N

Liked by carlingjacksonart and others

powerade ME x POWERADE “Power Has No Gender"
one-of-a-kind jersey. @melodyehsani designed this
jersey to inspire the next generation of athletes.

The brand’s “Power Has No Gender”
campaign promotes young women athletes.
The brand also receives endorsements from
U.S. Women’s National Soccer Team and
has developed partnerships with some their
athletes, including Alex Morgan.

Powerade @

Movember 5, 2019 - @
Powerade is proud to unveil the first of three Power Pitches, in
partnership with Alex Morgan and the @ussoccerfoundation. These
pitches are part of the U.5. Soccer Foundation’s national movement to
increase the number of safe places for youth to play soccer, and
inspire the next generation of soccer stars.

Phota: Rich Polk/Getty Images for POWERADE

Powerade s al Melrose Wine & Spirits.
July 8, 2019 - Los Angeles. CA -
Congrats to the USWNT U.S. Soccer on Mumber 4! We partnered with
street artists’ Jonas Mever and Nina Palomba to celebrate the historic
win. #Wwc Through HasNoGend

Photo Credit: John Sciulli/Getty Images; @gettyentertainment
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Powerade (Coca-Cola)

The Powerade YouTube U.S. channel features
videos in English and Spanish. The brand’s “From
Somewhere” campaigns feature professional
athletes from Latin America—for example David
Ortiz, an MLB star from the Dominican Republic.
The videos offer inspirational stories about
successful athletes from poor neighborhoods,
“We’re all just a kid from somewhere.”

POWERADE | From Somewhere | David Ortiz

24014 imis + D 10,2015 13 Wiz e sl m oSME .
ot Foiade 13 SUSSCREE

Poder e sentlr que puedes an o futbol POWERADE | Jeaus Manuel Corona | Risa

it G e s = s .. SI0,008 views + Jun 2, 2016 e 150 B W0 A SHAAE Sy BAVE .o

Powerade sponsors the Powerade Jam Fest, a competition for high
school basketball players.

POWERADE € @PCWERADE - 22 Mar 2019 v
Throw down diamaonds, take home fame. See some of the best players in the
country take it te the rim Monday, March 25 at 7:30 pom. EDT at
#PoweradelamFest on ESPN 2.
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METHODS

We provide examples of targeted marketing by sugary drink
and energy drink brands with high levels of advertising
spending in 2018 and/or TV advertising that was highly
targeted to teens (12-17 years), Black youth, and/or Hispanic
youth. Sugary Drink FACTS 2020% provides detailed
information on advertising spending, TV advertising exposure,
and TV advertising targeted to Black and Hispanic children
and teens for all sugary drink and energy drink brands.

Sugary drink and energy drink brands selected for this
analysis:

= Spent more than $45 million in total advertising spending in
2018, and/or

= Ranked in the top-7 in TV advertising viewed by teens in
2018, and/or

= Ranked in the top-5 in advertising spending on Spanish-
language TV, and/or

= Had ratios of TV ads viewed by Black teens versus White
teens higher than 3.0.**

To measure social media marketing, we identified brands with
accounts on five popular social media platforms: Facebook,
Twitter, YouTube, Instagram, and TikTok.

= First, we identified all links to these platforms from beverage
company and brand websites.

= We then searched within each of the five social media
platforms using the company and brand as keywords.

= We excluded the following accounts from the final analysis:

1 Facebook and Twitter accounts with less than 10,000
followers;

Metlnods

4 Accounts not created or managed by the brand or
company (e.g., Facebook community pages);

(1 Accounts that had not been updated with posts or tweets
since December 1, 2018; and

(4 Accounts for non-U.S. users or with the majority of content
in a language other than English, with the exception of
Powerade on YouTube as all videos were in Spanish

For all social media accounts identified above, we noted the
following metrics as of December 2019:

= Followers on Facebook, Twitter, and Instagram
= Subscribers on YouTube

= Number of videos on YouTube (indicated when YouTube
channel is searched for videos)

m Presence of a TikTok channel

To identify examples of other types of marketing campaigns
related to social media, we conducted internet searches
using the brand names plus the following terms and online
publications that cover media and advertising:

= Most popular/viral social media campaigns
® Social media marketing

® Shorty Awards® (“The Shorty Awards honor the best of
social media by recognizing the influencers, brands and
organizations on Facebook, Twitter, YouTube, Instagram,
TikTok, and more.”)

= OMMA (Online marketing award sponsored by MediaPost)

= Trade press, including MediaPost, Adage, and Forbes

**Excluding Glaceau VitaminWater due to very low TV ad exposure (<1.0 ads viewed in 2018 by Black teens)
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